
Biofuels’ Bright Future

As the global petroleum industry struggles to find new supplies of oil, the
global biodiesel industry is fast becoming an emerging market for
investment and development. In the last four years, the U.S. market has

become an “emerging market” for biofuels. The story of this meteoric rise in
market growth speaks volumes to the major strides in biofuels legislation, pro-
duction and distribution in recent years. Biofuels production tax incentives by
the U.S. and other countries have created an Internet-like investment frenzy. 

While the U.S. market is the largest market in the world for biofuels and among
the fastest-growing markets in the world for alternative fuels, other countries
around the world offer vast potential as well. In China, India and Brazil, the
potential for biofuels growth is enormous.  In the investment community, these
have long been known as the “Big Emerging Markets,” representing over 50%
of the world’s population.

This special section will examine in detail which biofuels hold the most prom-
ise, and how such projects are fetching large investments in anticipation of
future growth around the globe. 
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Educate 4.6 million Forbes readers — highly influential business executives and innovative, 
environmentally conscious individuals — about the latest developments in biofuels.



Forbes Readers Are Highly Influential
Individuals
� 785,000 are top managers

� 430,000 are chief officers

� 1,650,000 make business purchases

� 168,000 make business purchases of $1 million+

� 1,290,000 are from millionaire households

� 603,000 own 2+ residences

� 2,247,000 participate in 3+ public activities

� 298,000 participated in environmental groups/causes in
the past year

Sources: Mendelsohn 2007 Affluent Survey; MRI Fall 2007

Forbes Special Sections Score Well On
Reader Recall
According to Beta Research’s Subscriber Advertising
Measurement, which records how well advertising is read and
remembered, Special Advertising Sections consistently score
among the highest advertising categories, with an average
recall score (61%) that’s above the average (58%) for total
advertising. Clearly, sections provide a high-profile environ-
ment that can increase visibility for your message.

Source: Subscriber Advertising Measurement (S.A.M.) Studies, Jan 2001-Dec. 2006.
Average total recall based on a total of 2,726 ads and 128 Special Advertising Sections meas-
ured in Forbes S.A.M. studies (for Forbes and ForbesLife) in the six-year period 2001-2006.

Section topics will include:

� The new U.S. Energy Bill: key elements and targets
for ethanol and biodiesel

� Investment incentives for biofuels

� An overview of growth in emerging markets, 
including China, India and Brazil

� The outlook for ethanol and biodiesel markets

� The next generation: second-generation biofuels
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A B O U T  T H E  A U T H O R
William Thurmond is the President and founder of
Emerging Markets Online, a global energy and biofuels
intelligence firm. Mr. Thurmond is also the author of
Biodiesel 2020: A Global Market Survey, is a columnist for
Biofuels International magazine, and serves on the board of
governors for the American Biofuels Council.
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